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SOCIAL REPORT

How Eco-Friendly Promotional 
Products can be Highly Effective 
and a ‘Greener’ Alternative

SOCIALREPORT

Deciding how to market your company can be a daunting task. 
As people continuously purchase a plethora of promotional 
products, a movement towards eco-friendly and sustainable 
items has become inevitable. Sustainability’s three core pillars 

encompass economic, social, and environmental concerns. 
Today’s businesses are utilizing eco-friendly products to reinvent 
consumer views and incorporate sustainability into almost every 
aspect of their company. 

In our industry, companies look to get their logos out in the 
most creative ways in order to grow their business. Eco-friendly pro-
motional products can be the ‘greener’ way to get your company’s 
name and logo in front of clients, while still demonstrating a respect 
for the environment. 

Take an eco-friendly water bottle imprinted with your logo. This is 
an item that can be used over and over again, resulting in a signifi-
cant reduction in the number of plastic water bottles consumed. With 
this item, the consumer is repeatedly looking at the company logo, 
all while helping the environment. When people think of promotional 
products, they often think of cheap giveaways which display the 
name of the company but are soon tossed away. Eco-friendly promo-
tional products are often items meant to last, and that means clients 
will constantly be reminded of the logo as they reuse the product.  

Reusable water bottles are an extremely eco-friendly promotional 
product, but there are many other creative items which have also 
shifted to become ‘green’. Bamboo USB drives, tote bags, and even 

pens are just a few items that have proven to be sustainable alterna-
tives. This means that they are created out of reused goods and that 
their production has not had a negative effect on the environment. 
Not only are these products eco-friendly, but the way they are pro-
duced reflects your company’s commitment to sustainability. 

Eco-friendly, sustainable products are not only reusable, but can 
also be more effective than print or media ads. With this marketing 
strategy, businesses will continue to gain new clients because their 
logos are printed on items that are environmentally responsible. So 
next time you are deciding on a new marketing strategy, think about 
the environment, and how eco-friendly and sustainable promotional 
products can have a greater lasting impact than other traditional 
marketing plans.

With both economic and environmental incentives, social bene-
fits come from the creative items Pride Product Distributors can offer. 
Not only are sustainable products socially acceptable, but in the long 
run they are a good indicator of economic influence. These products 
also attempt to reverse the negative effects we have had on our 
environment. Promotional products may only be a small part of how 
we can save our planet, but with growing populations and industries, 
sustainable products can be part of the answer for growing a busi-
ness. Promotional products may not be top of a company’s priority 
list, but they should definitely be considered in marketing strategies. 

Contributed by Pride Product Distributors sales and marketing 
intern Michael Conte. Michael is a rising senior at Hobart and William 
Smith Colleges in Geneva, NY. He is majoring in environmental stud-
ies and has a double minor in economics and sustainable community 
development. Through his internship with Pride Product Distributors, 
he has recognized the array of sustainable products a business can 
purchase. Pride has been in business for 18 years in Springfield, NJ 
and is a distributor of promotional products.                  c 
Visit them at www.pride-products.com 
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